Semester VI
6.2 :  Marketing

         MARKETING
 By learning the subject the student can get knowledge the activities of manufacturer after production. This paper  is helpful in Post graduation level also.  The student can learn

· Various concepts of marketing and its environment

· The buying decision process and various marketing segments

· About the dealing of new products, product mix and product line decisions

· The attitude of marketing personnel in  pricing decisions

· Promotional and distribution activities of marketing department of a concern

· It helps the student to enter into any marketing profession
SYALLBUS

Unit-I: Introduction: Concepts of Marketing: Product Concept – Selling Concept - Societal Marketing Concept – Marketing Mix - 4 P’s of Marketing – Marketing Environment. 

Unit-II: Consumer Markets and Buyer Behaviour: Buying Decision Process – Stages – Buying Behaviour – Market Segmentation – Selecting Segments – Advantages of Segmentation. 

Unit-III: Product Management: Product Life Cycle - New products, Product mix and Product line decisions - Design, Branding, Packaging and Labeling. 

Unit-IV: Pricing Decision: Factors influencing price determination, Pricing strategies: Skimming and Penetration pricing. 

Unit-V: Promotion and Distribution: Promotion Mix - Advertising - Publicity – Public relations - Personal selling and Direct marketing - Distribution Channels – Online marketing- Global marketing. 
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